Emotional Association | m o) N ET FL I X

joy, enlightenment,

ﬂd Et Sy friendliness, attention

nickelodeon

Strategic Use in Retail
Attract attention,
signal affordability, §
create feelings o

o impulse buys, clearance bins ®
DUNKIN Emotional Association 8 : ¢ - Sp /7 f e

Friendly, warm, energetic,
. enthusiastic
GRUBHUB

Strategic Use in Retail
@ Crunchyroll Creating a sense of fun,

shomi! optimism, confidence

and excitement

Emotional Association

Hertz Urgency, appetite, excitement
energy, danger

Canon Heinz
Strategic Use in Retail

Calls to action, sales banners,

il SOUNDCLOUD

GREENPEACE

Emotional Association
Freshness, health, balance,
growth, peace

OF

Strategic Use in Retail
Natural, organic, eco-friendly

STRATEGIC US
P 7 €
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DCSHOECOUSA Emotional ASSOLE

Clean, pure, minimal, modern,
’ innocence, integrity
8 ﬂ Strategic Use in Retail
Creates a sense of cleanliness,
sophistication and space
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Emotional Association

A
Creativity, mystery, indulgence, W

spirituality, royalty (purple dye was
once rare and expensive)

Strategic Use in Retail
Emotional Association Products feel more valuable or

abe Trust, calm, professionalism B L Ac K gift-worthy. Resonates with beauty, w
| notional Association wellness, and boutique markets

Strategic Use in Retail
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Services, financial institutions, reliable products

CISCO ating a minimalist




